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(A)Fillintheblanks.

a.ApplicationArt/AppliedArt

b.FashionDraping

c.Pricing

d.Flaws

e.Croquisandrendered

f. Geographic

g.Infants

h.Darts

i. Marketers

j.Designerwear

(B)Choosethecorrectanswer.

a.mannequin

b.1980's



c.oldpeople

d.summer

e.hautecouture

QA.Definethedifferencebetweendrapingandflat

patternwithexample?

Ans.

Draping:

Introduction:

Fashiondrapingistheoldestmethodusedsincethe
18thcentury.Currently,itisconsideredtobean
importantpartinfashiondesigning.FashionDraping
istheprocessofpositioningandpinningfabricona
standardsizedressform todevelopthestructureofa
garmentdesign.Manytypesandsizesofdressforms
forwomen,menandchildrenaremadetofulfilthe
requirement.

Fashiondrapingandfittingareusuallydonewith
muslin(aninexpensive,unbleached,looselywoven
cotton)toresolveanydesignandfittingissuesofa
garmentbeforecuttingthepatterninrealfabric.
However,itisimportanttodrapeusingafabricthat
hassimilardrapecharacteristics(thewayitfallsand
folds)astherealfabricofthefinishedgarment.
Muslincomesinavarietyofweights,andinexpensive



syntheticfabricscanalsobeusedinfittingand
drapingforappareldesign.

Process:

Thegeneralprocessforhowtodrapeforfashionis
asfollows:

 Piecesofmuslinarecutandprepared.This
includesmeasuring,tearing,blocking,pressing,
andmarkinggrainlinesandotherimportant
referencelines.

 Nowtheactualdrapingbegins.Thefabricis
pinnedtothedressform andpositionedtoform
variousdarts,tucks,gathers,etc.,whichgive
shapeandfittothegarment.

Oncethedesireddesignisachieved,themuslinis
markedwhilestillonthedressform toindicate
wheretheseam lines,darts,etc.arelocatedon
thefabric.

Whenmarkingisfinished,themuslinisremoved
from thedressform andlaidflatonatablefor
truing.Truingistheprocessofusingrulersand
designcurvestoconnect,smoothoutand
finalizethemarkings.

Oncetruingiscomplete,seam linesareadded
andexcessmaterialiscutaway.

Themuslinisthenpinnedtogether(withalldarts
pinned)andplacedbackontothedressform to



checkforfitaccuracyandtodrapeanyadditional
partsofthegarment.

TypesofDraping:

traditionalkiltsandbeltedplaids.

chitons.

loincloths.

togas.

stolas.

saris.

sarongsorlungis.

pareos.

Examples:

traditionalkiltsandbeltedplaids

chitons

loincloths

togas

stolas

saris

sarongsorlungis



pareos

longyis

dhotis

ponchos

cloaks

shawls

FlatPatterns:

Patternmakingisanart.Itistheartof
manipulatingandshapingaflatpieceoffabricto
conform tooneormorecurvesofthehumanfigure.
Patternmakingisabridgefunctionbetweendesign
andproduction.

Introduction:

The
flat-patternmethodiswheretheentirepatternis
draftedonaflatsurfacefrom measurements,using
rulers,curvesandstraight-edges.Apatternmaker
wouldalsousevarioustoolssuchasanotcher,drill
andawltomarkthepattern.Usually,flatpatterning
beginswiththecreationofasloperorblockpattern,a
simple,fittedgarmentmadetothewearer's
measurements.Forwomen,thiswillusuallybea
jewel-neckbodiceandnarrowskirt,andformenan
uppersloperandapantssloper.Thefinalsloper
patternisusuallymadeofcardboardorpaperboard,



withoutseam allowancesorstyledetails(thicker
paperorcardboardallowsrepeatedtracingand
patterndevelopmentfrom theoriginalsloper).

Itnormallycomprisesallthepatternconstructional
informationsuchasgrainlines,seam lines,cutting
lines,darts,centrelines,etc.andcommon
informationlikenameofthepatternpiece,pattern
size,numberofpiecestobeoneachpatternpiece,
etc.

PatternMakingTechniques:

Patternmakingisa
highlyskilledtechniquewhichcallsfortechnical
ability,andasensitivitytointerpretadesignwith
apracticalunderstandingofgarment
construction....Patternmakingisanart.Itisthe
artofmanipulatingandshapingaflatpieceof
fabrictoconform tooneormorecurvesofthe
humanfigure.

StepsofFlatpatternmaking:

1.Blockpattern:Blockpatternorbasicblock
indicatestheoriginalpattern.BlockPatternis
madebasedonthespecificandstandardbody
measurementwithoutanydesignorstyle.

2.Workingpattern:Workingpatternisderivedfrom
theflatmethodormodelinganditisfurther
usedforstylizationinbasicblockpattern.



Example:

1.asnug-fittingbodicefront

2.bodicebackwithdarts

3.abasicneckline

4.asleeve

5.afittedskirtfrontandbackwithdarts.

------------------------------------------------------------------------------

(B)Explaintypesofqualificationsrequiredforcareer
offashiondesigner?

Ans.

Introduction:

Fashiondesignistheappliedartdevotedtothe
designingofclothingandlifestyleaccessories.

Thisartisinfluencedbyculturalandsocial
attitudesandhasevolvedovertimeandplace.

Fashiondesigninghascomealongwayfrom the
designerclotheswornbytheroyaltyoftheancient
worldtothehautecoutureproductsofthepresent.

Fashiondesigningisoneofthemostlucrative,
appealing,glamorousandexcitingcareeroptionsin
today&#39;sworld.

Ifyouhaveapenchantforcreativity,styleand



originality,acareerinfashiondesigningistheone
tailormadeforyou.

Ononehand,thefashionindustrysatisfiesboththe
creativefanciesandthematerialisticneedsofthe
people.

Ontheotherhand,itpromisesglamour,fame,
successandahighpaypackagetothetalented
people.

Itisalsoademandingcareer,asfashiondesigners
needtocombinetheircreativitywithmanagerial
skillstosustaininthisindustry.

Thus,ifyoucancreatemagicwithcolors,shapes
anddesigns,thenjustobtainaprofessionalcourse
tobeginasuccessfulcareerinthealluringworldof
fashiondesigning.

TypesofQualificationsRequired:

Tostartacareerasafashion
designer,twotypesofqualificationsarerequired,that
is,naturalandacquired.

 Natural:

Thisskillsetwouldcompriseofadecentaesthetic
sense,colorexpertise,goodtasteandsenseoftrends
andfashion.

Aneyefordetail,knowledgeoffabricsandsoonisa
bigplusforthoseseriousaboutacareerasafashion



designer.

Acquired:

Acquiredskillswouldbeaqualificationfrom a
decent,recognizedfashionInstitute.

Youcanenrollforeitherafull-timecourseorapart
timecertificatecourse.Studentsusuallytakethese
upaftertheir10+2level.

Notthatthecoursesarenotjustavailablefor
graduatesorpeoplewithhigherqualification.

Thereareseveralshort-term certificatecoursesthat
areofferedbythesamefashioninstitutesforsuper
specialization,onpart-timebasis.

Thesecoursesequipyouwithtechnicalandcreative
thinkingskills.

--------------------------------------------------------------------------------

(C)WhatismeantbyfourP'sofmarketing?

Ans.

FourP'sofMarketing:

The4Psofmarketingisamodelforenhancingthe
componentsofyour"marketingmix"— thewayin
whichyoutakeanewproductorservicetomarket.It
helpsyoutodefineyourmarketingoptionsintermsof
price,product,promotion,andplacesothatyour
offeringmeetsaspecificcustomerneedordemand.

Explaination:



MarketingMix— consistsofourbasicmarketing
strategiesknownasthefourPsofmarketing.

1.Product

2.Place

3.Price

4.Promotion

Thesearethebasicelementstosatisfyacustomers
needsandwants.

1.Product

Whichcompanyisofferingforsaletocustomersto
satisfytheirneedsandwants

includesgoodsand/orservices

Strategiesthatincludeproducing,packaging,and
namingaproduct.

Ex.jeans,sweaters,jewelry,hairstyling

2.Place:

Thewayproductsaredistributedandtheirsystems
ofdelivery

Gettingtheproducttoconsumersandthestepsof
distribution

Howandwhereaproductwillbedistributed

Wherethecustomerwillpurchasetheitem



Whentheproductwillbedistributed

3.Price:

theamountofmoneyconsumerswillpayfora
product

havetodeterminehowmuchconsumersarewilling
topay

Dependsonthepriceofproducingtheitem,the
markup,andthe

customerdemand.

Goal:Businessmustmakeaprofit.

4.Promotion:

Anyform ofcommunicationthatabusinessor
organizationusestoinform,persuade,orremind
peopletobuyitsproduct.

Inform customeraboutthefeaturesoftheproduct
andpersuadetomakeapurchase.

----------------------------------------------------------------------------

TrueandFalse:

a.True

b.False



c.True

d.True

e.False

f. True

g.False

h.False

i.False

j. True

x-----------------------------------x-------------------------------x


