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SUMMARY

As we know the fact that what is important for a company to be successful in the world, and how they respond to forces that they can face. The company should aware that how to response to certain situations. From all the discussion I get the idea about the certain terms that can be discussed in terms of success for certain company:
As we know that Coca Cola is one of the biggest and successful drink company in the world.

 We should know how they deal with these things like their means of technologies and tools like how they make their products is it is in appropriate designs, which raw materials are used in its manufacturing, and which sources they used for the promotion of its products for positive response, and also the certain prices set to get costumers satisfaction.

If a company wants to maintain its successful position in the world of competition they should know about their company environment or conditions means how is the performance of the candidates, what products they are using in manufacturing, means both its internal and external situation.
· The company can measure its conditions or environment on the basis of SWOT means strengths and weaknesses which are concerned with the company internal conditions like

· As the materials used in the manufacturing of products are good or not.

· .Are the candidates skilled or they are performing their duties well according to their skill.

· And the skilled employers whose advices plays important role in the success of the company.
· And safe working conditions for the workers.

· Also good relations among the employees which plays big role in the development of the company.

1. While on the other hand the opportunities and the threats belongs to the outside environment and forces which company faces like it include both micro and macro environment Macro environment

Include.
· Suppliers: they play big role in company development because they are responsible from manufacturing to packing so best selection of them is very important.
· Competitors: Competitors are there in every product market so it is important for a company to make more and more improvement in its products to maintain its success.

· Costumer: Customers satisfaction is one of the basic Aim of the company. Their satisfaction leads to more demand and more production of product so the Company becomes more popular.
· Micro environment
· Social factors
· Laws: like as the trade of the certain products are according to the laws of country or not.

· Economical factors: it involves prices like the affordable prices would lead to more demand of the products.

· Factors of production
In conclusion the company success or to maintain its great image in world market they should focuses on the factors or conditions which they faces both inside and out side the company. These both should be balance and in accuracy. because the inside favorable conditions of company plays great in the production of innovative ideas and outside conditions leads to its positive response in advertising and also make it more demanding by acceptable in social, political and all other aspects. Also keep in mind their competitors and focus more on innovative ideas.
