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QUESTION:1

Barriersofcommunication:
Barriersofcommunicationisdefineasallthose

factorsthatinterfarewithourabilitiesto

communicatewithothersorblockthewayof

communication.

Followingaresomefactorsthatblocksinthewayof

communication.

1LACKOFPLANNING

Planningisthemostimportantfactorof

communication.Itisalsocalledasthesoulof

communication.Oneshouldplanbeforewrittingor

communicating.Ifcommunicationisdonewithout

planningitwillnotbringoutthedesiredresults.

Planningbeforecommunicatinggivestheperson

confidencetodeliverhis/hermessage.



2LANGUAGEPROBLEM

Languageisthebaseofcommunication.Whenwe

choosethewordsforourmessage,itrepresentsa

specificlanguagewhichindicatethatwearea

memberofparticulargroup.Ourlanguageandwords

mayimposeitsownbarriersinourmessage.For

examplethelauguageofadoctordiffersfrom an

accountant,thelanguageofmusiciandiffersfrom a

businessmane.t.c.

3INFORMATIVEOVERLOAD

Excessinformationleadstolackofinterests.Too

muchinformationisverybadbecauseinthatcasethe

importantmessagesareburied.Peoplefacing

informativeoverloadsometimestendtoignorethe

importantmessagesaswellaslackofinterests.They

havelesstimetocopewitheachmessage.Italso

divertsthemindfrom themaintopic.

4COMPLEXMESSAGE

Peoplenowadaysrefereasyandsimple

communicationandwhenwesendamessage,we

communicatebothasanindividualaswellas

representativeofasocietysowemustadjustourown

ideasandstyleintoasimplerandeasywaysothatit



couldbeacceptabletoourreciever.

5INCORRECTCHOICEOFMEDIUM

Propermedium isrequiredforpropercommunication.

Ifwehaveanincorrectmedium ofcommunicationso

ourmessagewillbedistorted.Weshouldchoosea

medium keepinginveiwtherecieverandthenatureof

themessage.

6POORLISTNING

Itsthemostcommonbarrierthatcausesalackof

interestincommunication.Peoplelikelytoloose

focuswhentheinformationisdifficulttounderstand.

Listningisaveryimportantfactorofcommunicating

andifitisdifficulttounderstandsoitruinsthe

communication.

7DIFFERINGBACKGROUNDS

Whenourrecieverslifeexperiencediffersheavily

from ours,communicationbecomesmoredifficult.

Age,education,gender,socialstatus,economic

position,culturalbackgrounds,temperment,beauty

popularity,religionandpoliticalbeliefse.t.c.Make

understandingdifferent.

8PHYSICALDISTRACTION



Physicalbarriersalsoplayaveryimportantrolein

disturbingthecommunication.Poorsoundsystem

andnoisecancompletlyblockaneffictivemessage.A

recievermayalsobedistractedbyanuncomfortable

chair,poorlightning,poorsoundsystem e.t.c.the

recieverheaaringmayalsobeabarrier.

QUESTION:2
Althoughtherearemanymodernwaysof

communicationthathasmadetheworldaglobal

villageandthatswhynowadaysitisveryeasyto

communicatewithpeoplelivingineverycornerofthe

worldbutithaschangedcommunicationskillstoa

certainlevel.Ithasdecreasedthequalityof

interpersonalcommunication.

Ononehandithasincreasedourrangeof

communicationenablingthepeopletoconnectfrom

allovertheworld.Therearemanycommunication

websitessuchasinstagram,twitter,facebook,

snapchate.t.cthathelpspeopletosharetheir

memories,toreconnect,toplaneventsandto

communicatealmostinstantaneouslybutonthe

otherhandithaseffectedourrelationshipwithpeople

andhaseffectedourcommunicationskills.People



useashortversionofwordswhilecommunicating

throughtheseapplication.Ithasdevelopedtheuseof

slangtermspeopleforgetthebeautyoftheir

languageandtrytodelivertheirmessageasquickly

aspossible.

Nowadayspeoplearemoreinduldgeintheirphones

andcomputersratherthanspendingtimewithfriends

andfamily.Theypreferusingtheirphonesinorderto

expressthemselvesandavoidlivesocialinteraction.

wecannotdenythefactthatsocialmediaisvery

helpfulinprovidingusnewsandupdatingaboutevery

singleeventoccuringintheworldbutithasalso

changedthelifestyle,makingthelanguagelazyand

peopleuninterestedintalking.Ithaseleminatedthe

chancesofmeaningfulconversationthussocial

mediaisdominatedoverourcommunicationskills.

QUESTION:3

PRINCIPLESOFCOMMUNICATIONANDTHEIR

ASSESONAGEGROUPANDCOMMUNNITIES

Foreffectivecommunicationwemustapplycertain

communicationprinciples.Theseprinciplesprovides

guidlinesregardingpurpose,style,receivere.t.c.



Thereareseveralprincipleofcommunicationwhich

arelistedbelowwewilldescribeeachandevery

principleandhowtheyasessdifferentagegroupsand

communitiesrespectively.

1Clarity

Claritymeanscommunicatingtheexactmessageon

thefirstreading.Claritymakesthereadersjobeasy.A

clearmessageisalwayseasytounderstand.

Itassesthecommunicationskillsindifferentage

group.Liketheteenagersusetheshortversionof

languagetocommunicatethatisonlycleartoa

teenagegroup.Anyadultoroldagegroupsneeds

moreclaritytocommunicatewiththem.

Inthesamemanneritalsoassesdifferent

communitieslikeforbusinesspeopletheirwayof

understandingisfardifferentfrom medicalstaff.

Differentcommunitieshavetheirownwayof

interactingwithoneanother.Soeverycommunity

havedifferentwaysofclarityorclearingtheir

thoughtsthatisonlyunderstandabletotherespective

memberofthesamecommunity.

2Conciseness

Aconcisemessagesafetime,money,effortofboth



partiesthatarecontributinginacommunication.

Concisemessagesareshortandclear.

Incaseofdiffrentagegroupstheconcisenessvaries

suchastheoldagegrouptheyneedmoreexplanation

toexpresstheirthoughtsascomparedtothe

youngters,theyuseperfectandshortaswellasclear

mesagesandalsoexpectsuchmessagesfrom the

reciever.

Whenwegothroughdifferdentcommuities,this

principlealsovary.Ifwetakesportscommunitytheir

wayofexpressingtheirthoughtsarefarmore

differentthantheeducationalcommunity.The

educationalcommunitiesexpresstheirmessages

withbreifexplanationswhilethatofsports,theyare

conciseandperfect.

3Completeness

Ourcommunicationiscompletewhenitcontainsall

factsthereaderneeds.Completenessoffersmany

benefitscompletemessagesbringthedesiredresults

withouttheexpenseofaddedmessages.Theycan

alsobuildgoodwill.

Thisprinciplealsovariesindifferentagegroupas

wellasdifferentcommunities.



4Consideration

Considerationmeanspreparingamesagewiththe

recieverinmind.Trytoputyourselfinhisplace.The

senderisawareoftherecieverdesire,problems,

circumstances,emotionsandreactions.

Incaseofagegroup,theteenagersneverthinkbefore

theyspeaktheydontconsideramessageintheir

mindandtheirlanguageandcommunicationisonly

understandabletotheirownagegrouphenceevery

agegrouphavedifferentwayofconsideration.Same

goesfordifferentcommuities.

5Correctness

Itisthegreatestqualityofamessage.Peoplerequire

correctandperfectmessages.Everythinginaletter

shouldbecorrectsothatitcouldbeunderstandable.

Soforteenagegrouptheyhavetheirownvalueof

correctnessascomparedtoadultsoroldagegroup.

Samegoesfordifferentcommunities,every

communityhasitsownvalueandrulesofcorrectness

likeaneducationcommunityhasfardiffderentrules

ofcorrectnessascomparedtosportscommunity.

6Courtesy



Courtesyshowpoliteness,loveandrespectforthe

reader.Courtesymakeslifepleasant.Aletterwritten

incourteouswayseem tobesmiling.Pleaseand

thankyouarecourteouswords.

Thisprincipleismostlyrelatedtoapersonnature.A

quiteandcalm personisusuallycourteous.Different

agegroupsalsovariesincaseofcourtesyandsame

goesfordifferentcommunities.

7concreteness

Concretenessmeanschoosingwordsthatshow

definitelywhatyoumean.Concreteandspecific

informationisnotonlymoreinformativebutalomore

convincing.

Henceeveryagegrouphavedifferentcommunication

skillsanditeffectsthem accordingly,samegoesfot

differentcommunities.

ENDOFPAPER........


