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	Q. NO.
	Part
	Questions
	Marks
	

	1

	A

	Discuss what are the 4Es of Social Media Marketing? Please make a critical discussion over the elements of Social Media Marketing that work best for each of the 4Es?
	12.5

	

	2
	
	Discuss “the Information effect” as one of the important driver of the Social Media Engagement. How would you do this while designing a social media marketing campaign?
	12.5
	

	3

	A

	Please discuss the connected effect & the Network effect in your own words. How can these both be effectively achieved? Please quote some real examples 
	12.5

	

	4

	A

	Write Short Notes on:

A Social Network Sites 

B Media Sharing Sites 

C Thought Sharing Sites

D How to do a Social Media Marketing Campaign  
	12.5 
	


Answer 1:

 The four E’s of social media marketing are excitement, education, engagement and experience. These elements play a very important role in social media marketing and are explained further.

Excitement: 

This element of social media marketing targets the customer emotions. It is achieved by targeting the proper customer for the offer. The offer must be made to the person who is in need of that particular thing otherwise he or she won’t be interested. When a person gets an offer of his interest he gets excited that’s where the marketer targets his emotions. The marketer can achieve relevancy by providing personal incentives to the individual.

Education:

This element is about telling your customers what the product is all about. The marketer provides information about the product in detail which the people doesn’t know. The marketer can convince the audience by giving them information about the benefits that are involved with the product which would excite the customers. This is basically an opportunity for the marketer to convince his audience in availing the offer.

Engagement:

Once you reach out to the audience, you provide them with the information they need to know. Then it come to convert those potential audience into your customers. What engagement element is that making the audience to comment and share your posts which will further create more audience and people will get to know about the social media marketing campaign you’re running. 

Experience:

The final element of social media marketing is the experience you provide the customer. This element is all about the telling the customer about the firm’s products or services, explaining them what it’s all about and providing them with different experiences which would click in their mind and might want to avail the offer.

Answer 2:

Social media engagement is a term used for communication and interactions between people on social media platforms. Very few businesses understand the true meaning of social media engagement and use it effectively. Businesses should not really rely on customers to interact with them instead they should work on activities which will help them to interact with their customers

The biggest mistake nowadays people are making is when promoting their brand, company or even themselves on social media is thinking that simply posting is enough. But of course not one should have to interact with their customers and take feedbacks. This way the audience will be kept captivated and meanwhile they’ll keep attracting other audiences too. Engagement does not only mean to get hundreds of followings rather it means  all possible ways of interacting with a Page’s posts and profile, messages and mentions all added together.

FOR EXAMPLE: if we take an example of FACEBOOK as social media engagement platform there would be certain ways of interaction let’s say, 

1. Interaction with your Page: keep updating audience about current situation related to your page content. 

2. Interaction with your posts: comments, likes, shares

3. Interaction in direct messaging: there should be quick respond to any message coming from audience.

4. Interaction with other Pages: interact with other pages and spread awareness of your page by mentioning your Page and commenting on other Pages’ posts

Depending on the platform, there are different ways customers can be engaged with your business. Social media engagement is important because it is visible to everyone, and it is a trend that almost everyone follows.

Social media engagement consist of 5 different ways that is 

1. Information effect

2. The connected effect

3. The network effect 

4. The dynamic effect 

5. The timeless effect. 

THE INFORMATION EFFECT:   information from celebrities, social media influencers, and people whom they know in real life affects consumers’ purchasing decisions. This shows how celebrities, influencers, and people whom consumers know personally impacts the ways in which people utilize social media information to gain information about consumer products. This way customers gain the trust about the information spread by influencers. Celebrities and social media influencers’ have a positive impact on raising product awareness because people would always trust the information coming from someone’s personal experience or from authentic source. Information has both positive and negative impacts. Where it encourages people to buy a product or apply any remedy or try any new recipe, it can also be used to spread false news.  A great deal of content is also spread through images and memes, which may or may not be based on valid information. Memes are created to be funny or cute. Others, however influence our thinking. Many times people don’t even read the full article and just read the headline which can have fake news too and people without making it confirm share it with other people spreading around false news. This could happen because few admins are only concerned about their likes and sharing and wants people to simply click on the links which will increase their viewers. So Social media can be very influential on society in both positive and negative ways. 

FOR EXAMPLE: during this pandemic, many pages spread fake news of any celebrity sudden death due to corona virus and people thinks that’s true and spread the information.

b) Ways to design social media marketing campaign: 

1.  Set goals: 

Set clear engagement goals so you know what to focus your content efforts on. If you want more engagement on your posts, then you know you’ll need to focus on creating interesting content to attract more people. 

2.  Understand the components of an engaging post:

 Every network is little different from one another in terms of engaging posts. There are different types of content consumers what to engage in such as images, text based posts, live video calls etc 

3:  Get to know your audience:

 Many people believe that “creating a conversation” means posting pictures and then responding to comments in general is all you need to do to engage with your audience. whereas in reality person should call out specific people in your stories, or finding ways to thank or even reward customers by giveaways or any question/answer session regarding anything with the followers. 

4. Have a personality:

 One should have a bold personality to ask himself that what type of content will be liked by people? Or what can you do that will get people talking? And, most importantly, what can you say that the most people will be able to relate to?  By using data and trial, you will learn over time which pieces of content resonate the most. 

5. Make your posts (and your page) visually appealing:  

Make sure your profile is a complete representation of who you are and what you share. Do this by alternating between text, pictures and videos. This way you will attract more customers.

6. Quality information: 

The writer or influencer should opt for information of good quality, which readers will find credible and useful. A writer who wants to achieve the information effect should focuses on opinion or point of view of the people and what is preferred by them and find information according to that, analyze it and then post it in a way that the reader can understand it clearly.

Answer 3:

Connected effect:

Connected effect is the one in which individuals when join social media feels connected to the world outside and with the people they are in contact with. They make a more meaningful and deeper connection with the people when contacting personally. Social media promises people a connection Facebook, Instagram, Twitter etc provides people a platform through which they can form connections with people and learn about them and their own self too. Marketers also use his promise of social media offering connection as their marketing strategy. They learn people behaviors and their interest by interacting with them on social media and while designing a campaign they use the same things so the people would feel connected with their campaign. For example, the issue going on in U.S about racism is something which they feel connected about so a person starting a trend on twitter #blacklivesmatter knew that people will follow this trend because today every person is raising voice against racism. The same thing happened that trend became the most popular one and millions of people started using it all around the world.

Network effect:

The basic concept of network effect is that when more traffic is engaged into a specific thing that forms a network among the people and then more people starts to following it. More users using a platform making it more useful to the public. In a marketing strategy this phenomenon helps in a way that more people buys a product or uses a service will create more value of that specific thing and more audience will show interest in buying that product or using that service making it more profitable. For example PUBG game, all around the world people play this game and that’s why it gained popularity and now more people are falling towards this game, they have formed  a network because a person can play when there are other people available for playing otherwise he can’t play with himself.
Answer 4:

Social networking sites:

Social networking sites are on which any individual can make his or her profile and can interact with people all around the globe. It is an online platform on which different people of the same interest can interact and talk. These sites are now highly in use of the social media marketers for running a marketing campaign regarding anything. There is a huge traffic of people on these sites which helps the marketer to reach out to as many people as he can. Some examples of social media marketing sites are Facebook, Instagram, snapchat etc.

Media sharing sites:

Media sharing sites are the ones on which people can upload their pictures and videos and can be accessed by the people all around the globe or just with your friends depending on your privacy. This is used by the marketers to show the customer how their product works and what benefit it can provide to them. It is a good way to engage the customers. Some examples are Facebook, YouTube etc.

Thought sharing sites: 

Thought sharing sites are the ones on which you can share your thinking by writing it down in a brief way which would explain the meaning of whatever you’re trying to convey to your audience. It can be your experience of anything or a piece of information about something which you thought the people should know. It is known as blogging, blogs can be professional or personal depending on an individual’s usage. 

How to do a social media marketing campaign:

There are some basic steps which a marketer need to follow in or der to run a successful social media marketing campaign. Which are as follows:

Identify strategy goals:

A marketer needs to first identify the goals of the marketing campaign which he is about to run. That what are the objectives he needs to achieve only then he can run a successful marketing campaign. By identifying the goals a person gets a direction and a path which he can follow and reach to his right destination.

Target audience:
After identifying the goals the marketer needs to identify the audience which he need to target in his campaign. Identifying the audience is very important as it helps you to focus on a bunch of people you know can turn into your potential customers. This also saves a lot of time and money. You won’t have to spend a lot to reach out to everyone.

Campaign; experiment and engage:

After that, the marketer has to decide that how he is going to run the campaign and how he will engage his target audience. Knowing the target audience is one of the main element only then a marketer can create a strategy to engage with them. The marketer needs to know little details which would help him succeed.

Budget:

The most important factor is the budget that how much money you can spend on your campaign. Obviously your budget will decide how large your campaign can be. A successful marketer allocate the funds very carefully which would give him the best results with minimum cost.

Monitor and change:

The final part is to implement the strategy on social media and see what it gets to you. A marketer needs to evaluate everything thoroughly that if there is problem which need to be settled or any other changes to be made.

