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QuestionNo.1

Ans:Communication:

Communicationisactivityofconveying

meaningfulinformation.Itrequiresasenderamessageandanintended

recipient.

CommunicationBarriers:

Communicationbarrierscanbe

definedastheaspectsorconditionsthatinterferewitheffective

exchangeofideasorthoughts.

1:PhysicalBarriers:

Physicalbarriersrelatetodisturbancein

theimmediatesituationwhichcaninterfereintheprocessofeffective

communication.Someofthem areeasytoalterwhereassomemay

provetobetoughobstaclesintheprocessofeffectivecommunication

Factorscausingphysicalbarriers:

Defectsinmedia

Distractioninenvironment

Distance

Physicaldisability

2:CulturalBarriers:

Culturesprovidepeoplewaysofthinking

,waysofseeing,hearingandinterpretingtheworld.Similarwordscan

meandifferentculturesevenwhentheytalkthesamelanguage.

Factorscausingculturebarrier:

Diversifiedculturebackground.



Languageandaccent.

Behaviorandnature.

Religion.

3:Languagebarriers:

Inabilitytoconverseinalanguagethatis

knownbyboththesenderandreceiveristhegreatestbarriertoeffective

communication.Whenapersonusesinappropriatewordswhile

conversingorwritingitcouldleadtomisunderstandingbetweenthe

senderandareceiver.

Factorscausinglanguagebarriers:

Multilanguage

Region

Inadequatevocabulary

Interpretingdifference

4:Emotionalbarrier:

Theemotionalstatemayinfluenceyour

capacitytomakeunderstoodandhamperyourunderstandingofothers.

Manytimesemotionalbarriersonyourpartorthepartofthepersonyou

arespeakingwhichmayinhibityourabilitytocommunicateonan

effectivelevel.

Factorscausingemotionalbarrier:

Fear/insecurity

Mistrust

Stress

5:Genderbarriers:

Relationships,respect,workplaceauthority



andeducationarecommonwaysmenandwomenarepittedagainsteach

other.Overcomingbarriersingendercommunicationisnotsimplebut

canbemadeclearwithalittlepatienceandunderstanding.Thisbarrier

arisesbecausemenandwomenhaveofthinkingandcommunication.

Factorscausinggenderbarrier:

Fearandshy

Environment

Misunderstanding

6:Organizationalbarriers:

Organizationalstructuregreatly

affectsthecapabilityoftheemployeesasfarasthecommunicationis

concerned.Alltheinternalfactorswhichstymieorblocktheprocessof

communicationareknownasorganizationalbarriers.Somesuchfactors

havealreadybeendiscussedlikerestrictiveenvironment,deceptive

tacticscommunicationnetwork.

Factorscausingorganizationalbarriers:

Statusrelationship

Onewayflow

Rulesandregulations

7:Perceptualbarriers:

Themostcommonproblem isthatthe

peoplehavedifferenceopinion.Thevariedperceptionsofeveryindividual

giverisetoaneedforeffectivecommunication.Weallhaveourown

preferences,values,attitudes,origonsandlifeexperiencesthatactas

filtersonourexperiencesofpeopleeventsandinformation.

Factorscausingperceptualbarriers:



Differenceinunderstanding

Differenceinperceptionofreality

Differenceinvalues,attitudesandopnions.

QuestionNumber:2

Ans:Itisobviousthatthecurrentdigitalworldhaschangedtheentire

dynamicsofcommunicationacrossallagelevelsthewayofwork,the

wayoflive,andthewemakefriendshipshavesofartakenadifferent

twist.

Everyoneremembersthattheadventofemailliterallydestroyedletter

writingandeventheartofwritingaltogether.Fare-thee-welltowriting

letters!Email,SMSandsocialmediacommunicationtoolshavemade

irreversibleimpactonthewaywewriteandcommunicate.

Todaymanyofustendtobemuchmorerevealinginbusinessand

personalcommunicationsthaneverbefore.Socialmediaquicklybreaks

downpersonalbarriers.Tellingtheworldpersonalthingsandthen

exploringthem ontoblogs,Facebook,Twitter,Instagram,younameit,

hasbecomesociallyacceptableinmanycircles.

APersonwillpostdetailsthattheyprobablyneverwouldhavecalled

dozensofpeopleoverthephoneortotheirhometoshare.Theselittle

tidbitshaveopenedupawholenewworldofconversationalopportunities

whenweseeourfriendsinperson

Beforetheadventofsocialmedia,jumpingintoaconversationabout

personalissueswithacoworkermayfeltawkward.Todayafterseeing

theirpicturespostsonline,howeveritbecomesmucheasiertobroachthe

subject.

WhenwefirstheardofTwitterandits140characterlimit,mostofus

wonderedhowintheworldwecouldconveysomethingmeaningfulin25



to30words.

NowwehaverealizedthatTwitterpushesustogettotheessenceof

whatwetryingtosay.Whosaysyoumusthavefullsentencesor

paragraphsoftexttomakeanimpactortodrivepeopletoaction.

Theneedforfewersentenceshaspushedformanyshortformsthatwe

findourselvesusinginourdailycommunication:BTW-Bytheway,IDK–

Idon’tknow,LMK-Letmeknow,LOL-Laughingoutloud,OMG-Ohmy

Godarejustafewacronymswehavefoundourselvestypingfrom our

variedgadgets.Thesedemonstratehowsocialmediaspeedsthingsup

bylesseningtheneedtowritelongerphrasesandreducesspace.

PeoplewhousetheseviaSMSorsocialnetworksarenotnecessarily

spellingthingsincorrectly.Theyareeffectivelyspeakingnewlanguage

entirely.

Emoticons,representationofafacialexpressionsuchasasmileorfrown

byvariouscombinationsofkeyboardcharactersandusedtoconveywhat

theuserisfeelingortoexpresstheintendedtonewithoutactuallyhaving

towriteithasbecomeacceptable.

Youcouldarguethatisalazyform ofwriting,butsocialmediaisn’ta

processofcreativewriting,atleastnotinthetraditionalsense,itisa

fastandconvenientwithanaudience.

Awholehostofwordsoriginatingfrom socialmediaandthewider

internethavebecomesocommonplacethattheyhavenowslippedinto

popularusageandwedonotevenrealizeIt.Anothercurious

phenomenonseeninrecentyearsisthere-appropriationofwords,

processbywhichagroupclaimswordsthatwerepreviouslyusedina

certainwayandgivesthem anewmeaning.

‘Friend’and‘unfriend’aretwoexamplesofwordsthathavebeengivena

newmeaningduetotheirusageonline.Theword‘friend’and‘befriend’is



from OldEnglishoriginatinginthe13thcentury,butithasbeengivenan

entirelynewmeaningthankstoFacebooknowmeaningtheprocessof

addingorremovingsomeonefrom yourcircleoffriends.

‘Like’and‘viral’areotherpopularexamplesofwordsthathavehadtheir

meaningre-appropriatedbysocialmedia.

Questionnumber:03

Ans:whencommunicatingwithothersweoftenfocusonwhatwe

shouldwesay.However,effectivecommunicationislessabouttalking

andmoreabout

Listeningwellmeansnotjustunderstandingthewordsorthe

informationbeingcommunicatedbutalsounderstandingtheemotionsthe

speakeristryingtoconvey.Thewayyoulook,listen,move,andreactto

anotherpersontellsthem moreabouthowyourfeelingsthanwordsalone

evercan.Nonverbalcommunication,orbodylanguage,includesfacial

expression,bodymovementandgesture,eyecontact,posture,thetoneof

yourvoice,andevenyourmuscletensionandbreathing.

Developingtheabilitytounderstandandusenonverbalcommunication

canhelpyouconnectwithothers,expresswhatyoureallymean,navigate

challengingsituations,andbuildbetterrelationshipathomeandwork.

Youcanenhanceeffectivecommunicationbyusingopenbodylanguage

armsuncrossedstandingwithanopenstanceorsittingontheedgeof

yourseat,andmaintainingeyecontactwithpersonyouaretalkingto.

1:communicationinbusiness:

Businesscommunicationis

theprocessofsharinginformationbetweenpeoplewithinandoutsidea

company.



Effectivebusinesscommunicationishowemployeesandmanagement

interacttoreachorganizationalgoals.Itspurposeistoimprove

organizationalpracticeandreduceerrors.

Theimportanceofbusinesscommunicationliesin:

Presentingoptions/Newbusinessideas

Makingplansandproposals(Businesswriting)

Executingdecisions.Allorganizedactivityincompanyreliesontheprocess

ofbusinesscommunication.Thiscouldbeanythingfrom managerial

communicationtotechnicalcommunicationwithvendors

2:communicationinEducation:

Communicationis

paramountineducation.Whetheritisteachertostudent,studentto

student,teachertoteacher,teachertoparent,teachertoadminoradmin

toparent,orviceversa,communicationisneededtomakesureour

studentsaresuccessful.

communicationissomethingthatdoesn’talwayshappen.sometimes

isalackoftime,alackofresources,alackofknowinghowtogetthe

pointacrossoralanguagebarrier.

Technologycanhelpimprovecommunicationineducation:

Email-connectwithstaff,teachers,studentsandparentsthroughemail.

Websites-postrelevantinformationandresourcesondistrict,school,and

classroom websites.Includeaparentsection.Nowadayseducationis

onlinewhichisgoodforstudentsbecauseitischangeincommunication

system .

3:communicationinsports:

Theimportanceof



communicationinsportscannotbeunderstand.Itissaidtobethekeyto

successinboththesportsandbusinessworld.Nowyetanotherstudyhas

provenitEuropeanLeadersrecentresearchshowedthatpoor

communicationisresponsibleforreducedperformanceinthebusiness

world.Thestudyemphasizedwhyitissoimportantforsenior

managementtoabletocommunicateeffectively,with41percentof

employeesbelievingcommunicationimprovesproductivityand

performance.Thereisnosingleelementofthecoachingprocessthatis

moreimportantthancommunication.

Beinganeffectivecommunicatorisadistinguishingcharacteristicof

expertcoaches.Effectivecommunicationisveryimportantinsports

system .


