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Q2. (a)       Summarize and paraphrase Literature Review of Two research papers on a particular contemporary topic of your choice. (Provide e-links for reference)?
[bookmark: _GoBack]First Research Paper:

CYBERSPACE MARKETING AND ITS BENEFITS/ADVANTAGES
        Marketing is an important factor in a cycle that begins and ends in consumer demand. A cycle will end when consumers are satisfied with the possession of the goods or services. This cycle will occur repeatedly or continuously. Marketing activities must be able to give satisfaction to the business or the consumer has a good view of the company.
        Cyber Marketing refers to the use of computers empowered with internet to promote products and services in the target market segment. It includes all possible means of advertising through internet like emails, websites, online banners, online forums and social media. The basic concept of the caber’s environment marketing is not much different than traditional marketing, in fact the medium males them different i.e. internet and computer is involved in cyberspace marketing. There is always a need to keep in mind that selling and promoting on the internet selling and promoting process is the same as in conventional or traditional, differing medium only. Because It’s all marketing principles in daily life should also be practiced in selling products on the internet. All the more in selling and promoting products where buyer and sellers do not meet physically, of course, the trust factor and the relationship will provide an important role, so that the selling process can occur. And usually when the trust and relationship are nurtured well, the buy-back is very possible, because the purchase of products via the internet is actually easier and simpler, buyers do not bother to come to your store, especially if your store is located stalled in the region and far away from the region of the buyer, the purchase online is the best choice. Here, the demand of the cyberspace promotions that are increasing and their benefits will be discussed from some researcher’s point of view.
        By using media/web internet consumers can make direct contact with company e.g. If they want to know more about the company or their products. WOM is an interpersonal communication about the product between the buyer and the people around them (Kotler, 2001). Based on the analysis of cyberspace marketing studies of business success that is a word of mouth by the factor that cyberspace marketing and satisfaction variables have a positive effect on the variable word of mouth. Variable quality of the greatest influence on the word of mouth. This condition memperlihatan that Facebook has a good quality in the eyes of the most consumers. When the trust relationship has been nurtured well, the consumer must come back in order to buy the products that they like from the company again, and this can be a very huge success for the company, much likely in the books of marketing software installments and there rising demand.
        (Edkent Media, 2018) might as well want to share some of the benefits that 
online marketing for businesses is it low operating cost. You can advertise
cheaper with internet marketing than with traditional marketing. You can get
 easily wide range of directories in online marketing. In addition, the internet
allows you to contact your customers more in comparison to how you would
contact them traditionally. Online communication methods such as sending mail
 and printing brochures. For example, you can send the same information in an
 email rather than a mail-out, saving you on printing, paper, and postage. 

        Marketing the product and services give the company the ability to target audience based on the place where they live. Through which the company has the best chance to get to those customers who it really want its product and services to sell to. That way the company can target their customers easily without any hurdles. 

        Every time someone visits company website and fills in the online form, it gives the company an Idea of who their customers really are and lets them discover important details about them such as age and interests, which better shapes their services to match their needs.

        Company ability to market the product and services is one of the biggest advantages of global marketing for business thanks to Cyberspace marketing and their software systems. You can secure millions of viewers and reach huge audiences from across the world. With the help of cyberspace marketing, a company can easily reach them 24/7 from any country all over the globe. If the company’s customers reach is all round the world the cyberspace marketing or internet marketing offers the company a great advantage.


CONCLUSION
        Cyberspace marketing is the application of alternative solutions and models in system design and perform marketing services and products. Use of web site applications using features that are optimal as possible in the marketing of products and services to generate maximum profits for the company is getting frequent day by day. After millennium bug era, when most of the developed countries took a stance to move their company’s departments from manual to software systems, and it took some time for those companies to make customers aware first, because that time most of the customers were believing in on hand and manual shopping, Cyberspace marketing software systems starting to boom, and most of the companies slowly starting to buy and develop expensive but reliable software systems in order to generate their revenue in much more sophisticated and time efficient way. Now, that we are in 2020’s , most of the huge companies’ policies depend on their software solution, because they know that in order to compete with other power house companies, they have to be well up to the mark, and be on from head to head and toe to toe, if and only if they want to be on the track of success, which they believe they only will, If they must keep themselves aware and customers too, with all the updated software (especially marketing) in order to generate maximum profit for the company and easy and satisfactory selling to their customer.
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